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About MONTANACO

Formerly known as the Montana Clothing Company, Montanaco sets the newest and
most fashionable trends for all outerwear apparel. Infused with unique European
styles and a fit tailor-made for its customers, Montanaco offers a diverse collection of
only the finest products.

Created by the Crowley family of Butte, Montana, this trendsetting brand harnesses a
contemporary feel with a youthful style. Montanaco’s looks are crafted with only the
most delicate and exquisite fabrics and trims imported from Europe and around the
world. Customers can flaunt a classic and top-quality look without spending a fortune.
The elegant brand offers customers the opportunity to indulge in furs or leathers of
their choice. For those who prefer an alternative, beautiful faux fabrics are available as
well.

A fundamental component of the Montanaco brand is versatility. Whether Friday night
plans include going out to dinner or attending a cultural or family event, customers
are guaranteed to feel and look their best in any of Montanaco’s products. Montanaco
also produces a line of oversized throw blankets, constructed with comfort and
quality.

What distinguishes Montanaco from other leading brands is its ability to offer apparel
of only the highest caliber at a moderate price. Sold to both men and women,
Montanaco provides a sophisticated and flattering look for any body type. Available in
over 2000 stores nationwide, Montanaco’s trendy apparels will satisfy anyone’s craving
for the most stylish looks each season. The brand offers consumers 100 new styles
each fall/winter season and 30 styles for the spring season.

Maintaining its must-have reputation, Montanaco is also inspired to expand its efforts
to charities and social causes. Always lending a helping hand to local charities and
fundraisers, the company also plans on participating in the “Coats for Kids” program
next year.



The Founders of MONTANACO
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Beverly Crowley Damon Crowley

A close-knit family of five, the Crowleys decided to establish a family business 12 years ago.

Blending their diverse work skills and flourishing business aspirations, the Crowley family jump
started their careers in the fashion industry after purchasing a shop where they specialized in
designing and creating outerwear. Within two years, this small business called the Crowley Design
Group, blossomed into a successful company, carrying three labels—~Montanaco, DENI, and
RAZER. Members of the Crowley clan working in the business include Beverly and her two
children, Damon and Lisanne. They are all natives of Butte, Montana.

As Damon and Beverly spearhead the company while Lisanne serves as a financial officer, Montanaco
continues to grow exponentially. Damon controls the reins as President of CDG. His
responsibilities include researching trends, designing, and overseeing the company. He has a
bachelor’s degree in Business Information Technology and Management, and minored in Electrical
and Mechanical Engineering. Prior to taking up his leadership position at CDG, Damon worked as a
safety engineer in Washington and has studied the art of apparel.

Beverly, Damon’s mother, is the Vice President of CDG. Her responsibilities lie in company
direction, sales representative management, and trends and designs. Before filling her executive seat
at CDG, Beverly honed her business management skills as the owner and operator of a bar and grill,
which she owned with her husband Dennis. CDG has also allowed her to refine her sewing abilities,
which she acquired while working at a sew shop.

Lisanne Currin, Beverly’s daughter and Damon’s sister, is not as involved in the family business as
the rest of her family, but continues to manage the year-end finances. Lisanne received an

accounting degree and is a certified public accountant. She works as Chief Financial Officer for
Grainer Grower COOP.

CDG’s other staff members include Jennifer Prigge and Amber Crowley, Damon’s wife. Jennifer is
the Chief Financial Officer and controller for the Crowley-founded company. She accepted these
positions in 2007 after receiving an MBA and bachelor’s degree in accounting. Jennifer was also
certified to be a public accountant in 2008.

Amber tackles various jobs in the company including trends, designs, and customer service. She
worked in the fields of child services and cosmetology before joining the CDG team.



MONTANACQO Quick FFacts

Compang Mission

The makers of Montanaco products strive to create fashionably distinctive and
quality-driven apparel that makes customers feel great when wearing the products.
Their objective is also to create art with each unique design, fostering individual

expression in customers.

The Collection

Inspired by European fabrics and fashion, Montanaco provides customers the most
trendy and chic outerwear. With contemporary designs, the brand offers one-of-a-
kind pieces with rich materials that will guarantee a stylish and perfect fit for anyone.

Matcrials

The Montanaco brand offers faux products, such as leather, fur, and a delicate
shearling, for its animal-conscious customers. Other fine fabrics imported worldwide

include suede, leather, fur, nylon, cotton, knits and denim.

Social Rcsponsibilitg

A significant goal for the designers of Montanaco is to contribute to various charities
and social causes. The company is planning a food bank sale promotion and hopes to
be involved in the “Coats for Kids” program next year. Its owners continue to donate
to local charities and fundraisers throughout the year. Some of the pieces in the

collection have also been inspired by breast cancer awareness.

Price Points
Montanaco’s prices range from $39-$200 (wholesale) and $75 - $400 (retail).

Kctailcrs

Montanaco is currently sold in over 2000 retailers nationwide.



Q&A
with

Damon Crowlcg, President of Crowlcy Dcsign GrouP

Q. From where did the inspiration for Montanaco come?

A. We recognized that there was a need in the fashion community for more youthful
and trendy outerwear apparel tailored for a more mature consumer. Our goal was to
create a contemporary collection constructed with a customized fit for our consumers.

We drew our inspiration from luxurious fabrics and styles from Europe.

Q. What distinguishes Montanaco from other outerwear brands?
A. Our unique designs, coupled with top-quality fabrics and trims, are what make
Montanaco an excellent choice for outerwear. In addition, we offer these stylish

garments at a great price point.

Q. What would you say is the most difficult part about starting a business?
A. Knowing where to start and gaining trust from members of the fashion industry,

such as representatives, stores, etc.

Q. What is the best and worst thing about the fashion industry?

A. The best part about the fashion industry is undeniably the excitement of creating
collections. The worst part is the untrustworthy people. It is all a part of the cyclical
nature of business. Creating something new each year can be both stimulating and
trightening.

Q. What would you say is the single most defining moment in getting you to
where you are today?

A. Transitioning from retail to wholesale has been a major turning point for our
company.

Q. What are the greatest obstacles you have had to overcome as a business
owner?

A. Establishing and maintaining good rapport with customers, sales representatives,
and financial institutions has certainly been an obstacle. Finding reliable employees

has also been a challenge.
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CROWLEY DESIGN GROUP TEAMS WITH POLINA FASHION
TO IMPLEMENT NEW PR CAMPAIGN

CDG will work with Polina Fashion to promote new label

NEW YORK, N.Y. December 172009 Montanabased Crowley Design Group has taken an
initiative to further promote its brand, Montanaco, by partnering with public relations firm Polina
Fashion, LLC.

Offering contemporary outerwear apparel flavored with European styles, Montanaco guarantees
unigue and trendy looks for each season set r#asonable price. Tailonade with luxurious

materials from around the world, each garment is youthful and flattering for any body type.
Whet her ités a night out on the town-have a qu
label for both men andomen.

AWe search for the | atest trends in outerwear
trims, o0 said Damon Crowl ey, President o f Cr
excitement, |l uxury, and ftihn.s6Wd olokve that o0l

Sold in over 2000 stores nationwide, Montanaco is a pioneer in the fashion community. With
inspiration rooted in European styles and the rocky mountains of Montana, Montanaco creates
modish outerwear designs, allowing every customer to hi®kr her best.

The Crowley Design Groupis an outwear apparel company, created by the Crowley family in
Montana approximately 12 years ago. Managing three &bdbntanaco, DENI, and
RAZERS CDG uses the finest fabrics from around the world to crea®wuzed garments for
their consumers. Inspired by international fashions, CDG strives to creatgualiy and
trendy collections set at a moderate price.

Polina Fashion, LLC, founded by Russianative and highly acclaimed model Polina
Raygorodskayani 2006, is a company specializing in fashion public relations and marketing. As

a versatile business, Polina Fashion also offers fashion coordination and production services,
including photo shoots, fashion shows, casting, and event management. With ioffgeston,

New York, and Phoenix, Polina Fashion is a ringleader in the world of fashion pr and marketing
services
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mailto:info@polinafashion.com

Contact ln{:ormation

PUBLIC RELATIONS AND MEDIA INQUIRIES

Polina Fashion LILL.C
t. +1 212.255.5294
f. +1 213.403.5313

info@polinafashion.com

http://www.polinafashion.com

CORPORATE INQUIRIES

Damon Crowley
Crowley Design Group
321 W. Galena
Butte, MT 59701
t. 406-723-2332

dc@crowlevdesigns.com

http://www.crowlevdesigns.com
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